
Marketing Success

My Reach More People by 
STANDING OUT Plan 

My Reach More People WHY 
Describe your reason for wanting to reach more people. It could be that you’re 
looking to build awareness, be more famous, grow your profile, generate more leads 
and/or sales. It could be that you have a mission to help change the lives of XXX 
people though some sort of charity or cause-related work that you will do.  

My Reach More People WHO 
Describe the people that you want to reach. (This is the client avatar that you’re going 
to focus on reaching more of.)  

My Reach More People WHAT 
Describe the product or service that you’re targeting with your Reach More People 
efforts? 
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Introduction
The Step 2 Secret is based on the idea that you don’t start promoting your lead magnet 
or lowest priced offers until you have at least the next couple of steps already mapped out 
(ideally you would have the entire process mapped from lead to sale).

The Step 2 Secret basically works on the premise of providing the next step to your ideal 
customer right in the moment of their greatest interest or need.

For example, if someone downloaded an eBook on how to play guitar, you know they are
likely in a place of need around learning guitar. So in that moment immediately after they 
optin for that eBook, you offer the next step eg the video course or the paid tuition or the 
free consult to speed up or make the process easier. This Step 2 process is built into the 
Thank You page for the thing the user originally opted in to receive (or originally purchased).

The Step 2 Secret can increase conversions by up to 100% in some cases.

The next step can be a webinar, a video, a small purchase or some other additional value 
add content that helps your ideal client move further along their area of interest and move 
closer to you.

It’s “striking while the iron is hot” rather than letting new leads go cold.

10 STEP-2 SECRET EXAMPLES
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So, how do we do that?
There are numerous ways to present your offer on the Step 2 Thank You Page.

Here are 10 x Step 2 page examples:

#1 - The free webinar
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#2 – The free video training
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#3 – The Free Coaching Call
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#4 – The low-priced live event offer
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#5 – The Low Cost Report
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#6 – The Free Trial Offer
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 #7 – The Limited Time or One Time Offer#8 – The Referral Request

#8 – The Referral Request
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#9 – The Survey
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#10 The Coupon Code / Discount Offer
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